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Today world Iy shrinking socially more In Seufert et al (l‘)‘)‘))'dcﬁncs‘q(,?ial networy;
‘”Mm‘."' l’ ")’I:::il‘lll and it is very easy for the people (0 knowledge nclworkmg as signi fying , num?i in
A Ll rf - exchange information, ideas and other  resources :'md relationships among " Of pof
creare, .\Imnlm (~,,', ities related pictures/ videos among — assembled in order 10 accumuylare 3 em. %)%‘
’ wto-day activitie: ' " semb u o,
:;::'I\r'i;lllllfﬂlwm;mlmirlv.\' and networks. This paper depicts primarily by means of k"‘)\‘-’lcdgc Featic :e k"ryw‘ %

an overview of social media and irs nse in Iil)r:{rh'.s/ns
tool for information sharing m{(I to provide I'Ilﬁ)llflrll ./m
services. This paper also highlights the im/m('{ of soctal
media on  information  consumers, librarians and
libraries. It will be a helping guide to users m‘ mnI'w use
the most of social media tool and avoid potential pitfalls.
It also suggests the implications appropriate for global
level practice based on available published guidance.
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1. Introduction

The popularity of the Internet has led to increased usage of
social media networking sites, which are becoming an
integral part of information sharing and communication
among the various stakeholders (Jefferson University
Experience, 2011). The results of survey conducted by the
Neilsen Media Group indicated that social networks and
blogs accounted for one in every four and a half minutes
people spent online worldwide (Wire, 2010). It also
highlights that, people throughout the world spend a
staggering 110 billion minutes on social network sites and
75% of all people visit social media sites (even if they are
not members) (Local Relationship Management, 2010).
Indeed, the popularity of social networking is highly
demonstrable by the number of people using those
(Cheung, Chiu & Lee 2010). The applications of social
media have been used globally as a communication tool.
Social media is gaining popularity among the library &
information science professionals and are actively utilizing
its potential to enhance information sharing and to
improve information services. Thus, there are a number of
successful initiatives led by library & information sciences
professionals. But, there are number of potential risks
involved in use of social media due to its open
accessibility. On the other hand, the increasing usage trend
of these networking technologies have compelled libraries
to include this tool in their conveys.

2. Definition of Social Networking

According to Computing Dictionary (Social Network,
2011) social networking site as any website designed to
allow multiple users to publish content of them. The
information may be on any subject and may be for

consumption by friends, mates, employers, employees just
to mention a few.

F’owell (2009) defines social networking as a community
in which individuals are somehow connected through
friendship, values, working relationships, idea and so on.
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3. Classification of Social Medi,

According to Wikipedia, “social-medi, e

be of many different types like magazinOIog]“‘“q
forums, weblogs, social blogs, micr b]ooe-s’ In
social networks, podcasts, photographs o piztglu: :
rating and social bookmarking. Techndo«rie:si“ .
blogging, picture-sharing, blogs, wall-poS;no clygs
sharing, crowd sourcing and voice over IP, to n;;nm
(Social Media, 2014). €2 foy

Kaplan and Haenlein (Kaplan & Michae] 2010
the social media mainly into six different types
below:
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1. Collaborative projects (e.g. Wikipedia)

2. Blogs and microblogs (e.g. Twitter anq Tumbi)

3. Content communities (e.g. YouTube and
DailyMotion)

4. Social networking sites (e.g. Facebook)

5. Virtual game-worlds (e.g. World of Warcrafi)

6. Virtual social worlds (e.g. Second Life)

4. Social Networking in Libraries

The library is an organization, which collect informatio
resources with the specific purpose of obtaining
preserving and making them available to their users. The
efficiency and effectiveness of the library as a tool of
Research and Learning is determined by the suceess of
providing relevant and timely information to their i
Previously, the success of any library was measured on ¢
basis of their traditional services, completeness @
balance of collection. In recent times, the focus ha;
changed towards technology driven deh}'cfym‘;)
information services. O'Brien (1996) and Dadzie (*2 g
emphasized that information must have the fonow:
qualities, so that it can be maximum utilized: rele.vanan
accuracy, timeliness, currency, completeness, gt i
cost effectiveness. The traditional library system a:i !
structures are proving unsatisfactory to respond qwcvt;-
enough to technology driven environment. Ho
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chuna-tlcn potential that cannot be ignoreq. The l’)"(;lgcgg‘,

|as ml o today’s patrons from those in (he past is thej
chang® reliance on technology such as ccll‘ pi\onlc'r
l:l;xllc"s‘ and access to the Internet etc (Ayiah, 2014), =
u.’ - other business organizations are using social
ibra ing plagform to interact and reach oyy thei
petwor This platform has been embraced by librarjes "
C“C."'S'C,-vict‘ delivery even though resources nvnilnbllc :2
s d. Students also use this platform (o share
thert & amongst themselves on any subject and lopic
inforn of these tools has been affirmed by Bell (20()7).
demic libraries do not only use social media for
ation purposes, but had adapted thejr rescarch
environment.
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ce Libraries, Adelphi University Libraries
Mellon  University  Libraries, Cambridgé
University Library and Norwegian University of Science
and Technology ler.ary are _llfsl a few examples of the
imcmational University Libraries with social networking

websites.
The social media websites are mostly used to (Ayiah,
2014):
1. announcement of the library programmes
2. give students the opportunity to ask questions
related to the use of the library
teach basic searching tools
4. paste new books on the social media website to
inform the library community
5. send information about updates to clients
6. ask a Librarian
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Academic Libraries in India can also respond to the needs
of modern day patrons by applying efficient technologies
such as social networking, mobile application, and online
check in/check outs to their information service delivery.

These developments in the operations of library service
delivery should encourage Indian libraries to reinvent
itself to respond adequately to this call by investing in
technologies that have direct effect on the operations and
nformation delivery service of the library. To achieve
?hls, Indian libraries must upgrade library staff skills in
nformation Technology (IT) so as to be able to understand
;’(’)‘::)Se Social Networking sites to their maximum (Ayiah,

% BF"eﬁts of Social Networking Sites to
Libraries

Socj )

icrl:i' Networking sites have its own advantages to
(Ayi ' and Clients. Some of the benefits are as follows
Yiah, 2014):

© Social networking  sites  will facili(ate
“llaborajons and promote effective

Ci . . . = :
c?mm“"'Catlon between Librarians and their
lents,

! Will generate 4 flow of information excluded
Tom search engines and Library Catalogues.

S(.)Fia‘] networking sites will lead future delivery
"formation to meet search queries

The cryc; ; .
rcqourrucml aim of librarians is to make library
POUTCes available 10 clients s if sheial

ne i i i
. :I:Alor:(lng sites will help achieve this goal then
should be pursyeq vigorously.

32‘;:“'{):'1‘”‘;"""3 sites wall linked to a library’s
resulis gb as thc' potential of reaping great
Educati Y Allracting and serving Distance
(zoz)czﬂ lion Students, Watts, Dodds & Newman
i “)1 stress that jt is through social networking

S that any person is capable of communicating

and delivering a .
message to
person. g a distant target

I t'“:" help Librarians and Libraries to keep pace
With technologies and compete effectively with
the developed World,

0. Recommendations

T:e .follqwing recommendations are suggested for
a opt.lon In an effort to improve library services by
librarians to patrons (Ayiah, 2014):

- It i's advocate that librarians should formulate
policies on the use of social networking sites and
adaptation it in the library environment. Such a
policy should be designed in a way to include: a
designated member of staff at a senior
management level, with appropriate professional
qualifications, to be responsible for the planning,
implementation, operation and monitoring of
services of the social network site of the library.

- Expertise should be sought from libraries of other
countries who have implemented these
technologies for assistance in the design for the
Indian Libraries.

- Periodic evaluation of the social networking sites
should be carried out to determine areas requiring
attention. Evaluation is important because it helps
to match objectives of the social networking sites
with performance.

7. Conclusion and Social Media Guidelines for
Professionals

Electronic communication has altered the way we interact
with one another, organizations, and products. The use of
social media technologies can be helpful tool for the
librarians and their clients but these technologies have
both advantages and disadvantages also. It is suggested
that these technologies be used and adopteq carefully .and
al ethics should be taken care before adoption.
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for librarians to make librarics interesting
uch as social networking site s!\ould be
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7. Stay engaged — Stay informed, post regularly,

and respond to comments in a timely manner.




